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A Research on the Information Needs of New Generation Migrant Workers and It’ s
Influence Factor: Comparative Analysis with the Old Generation
TAO Jian-ie
( School of Film and Television Shanghai University Shanghai 200436 China)

Abstract: According to the “hierarchy of needs theory” the information needs of migrant workers
can be divided into the material information safety information esteem information and self-
actualization information from low to high. The empirical research shows that the information needs
of new generation migrant workers are hierarchical realistic developmental and different among
sub-group. Their information needs are mainly influenced by more factors than old generation such
as personal characteristics migrant characteristics social integration information environment and
information cost.
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